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LIGHTING ROUTE MARKER EVENTS PROMOTION PUBLIC ART WATER FOUNTAIN

– Highways lighting
– Pedestrian amenity lighting
– Route lighting
– Landmark building lighting

– Feature lighting
– Product lighting
– Temporary event lighting

– Permanent public art
– Temporary public art
– Performance art
– Interpretation

– Water used whenever possible
 as a cross cutting theme 

Lighting Elements Public Art
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LITTER/RECYCLING BINSTRANSPORT INTERCHANGE

– Pictogram set
– 3D illustration
– Bath font
– Photography
– Colour set

– Ordnance Survey and royalty free cartography
– Aerial photography
– Diagrammatic maps
– Schematic maps
– Geographic maps
– Mental maps

CYCLE PARKING

Graphic elements

The Bath Pattern Book for the 
Public Realm will contain design 
guidelines, specifi cations, 
information planning rules, 
material specifi cations, and 
maintenance and management 
requirements for the whole range 
of design elements applied to the 
public realm. Further details of the 
Pattern Book are provided in Part 5.
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PART 5: 
REALISING THE 
STRATEGY

 MAKING IT HAPPEN
A FRAMEWORK FOR DELIVERY 

PROJECT DELIVERY
STRATEGY AND DESIGN DEVELOPMENT 
QUICK WINS
PROPOSED MAJOR PROJECTS – 
PHASE ONE (2008–2013)



Introduction
This fi nal chapter of the Public Realm 
and Movement Strategy outlines how 
the overall strategy is to be achieved. It 
begins by recommending an approach to 
implementation and funding, and highlights 
the need to instigate the appropriate 
governance arrangements to provide a 
‘Framework for Delivery’. 

The ‘Project Delivery’ section then 
outlines a suite of projects that are proposed 
to form the initial stages towards achieving 
the transformation of the city’s public realm. 
These projects include:

_ the production of other related 
strategies and design development 
work that enable the implementation 
of major projects

_ a number of quick wins that address 
issues of immediate concern and 
demonstrate progress on the 
implementation of the Strategy whilst 
enabling work takes place

_ the identifi cation of the fi rst phase 
major projects. Many of these projects 
are earmarked for, or have already 
received, funding; whilst others require 
new capital funding to be identifi ed

Subsequent projects will be detailed 
at a later stage and be based on the projects 
outlined in Part 3 of this document. The 
programme for implementation will be 
subject to the identifi cation of appropriate 
capital and revenue resources, and on the 
outcomes of traffi c modelling and other 
enabling work to facilitate improvements to 
the traffi c and movement network. Revenue 
funding will need to be considered through 
the Council’s Service Planning process.

The success of the fi rst phase is 
dependent on the initiation of events that 
complement the proposals, and which 
reinforce the use of spaces for public life. 
These will include cultural events such as 
public art, festivals, and street markets.

A confi dent city
Strong leadership, proper resourcing, 
and long-term commitment are essential 
requirements to enable the successful 
implementation of this Strategy, and to build 
and maintain confi dence within the Council 
and the wider community. Failure to deliver 
the coherent and integrated components 
contained in this Strategy will undermine 
the opportunity to achieve the end goal 
of the Plan and the competitive advantage 
and environmental, economic and social 
benefi ts that it represents for Bath and the 
wider area. The Strategy requires cross party 
political support and long-term buy-in from 
the wider community if it is to be successfully 
delivered.

Approach to implementation
It is proposed that the Plan be delivered 
on an incremental basis over a ten to 
twenty year period as part of a phased and 
carefully managed programme of strategy 
development, design guidance, and the 
implementation of projects on the ground. 
Each phase will contribute to the gradual 
transformation of the city’s public realm 
and be underpinned by a robust 
movement framework. 

The recommended approach to 
implementation enables the Strategy to:

_ be achieved as and when resources 
and opportunities allow 

MAKING IT HAPPEN
A FRAMEWORK 
FOR DELIVERY
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FRAMEWORK FOR DELIVERY 08/09 09/10 11/12 12/13 13/14

1.  Establish a detailed ‘Action Plan’ to enable effective 
project management and to ensure co-ordination of 
actions within the public realm.

2.  Appraise the revenue implications of proposed projects, 
and plan accordingly for their proper maintenance 
and management.

3.  Identify external funding sources for public realm 
and movement schemes and related initiatives, such 
as public art.

4.  Establish mechanisms for developer contributions to 
be made to public realm and movement initiatives (s106).

5. Commence discussions with other landowners in the city.

6.  Identify access to capital funding through the options 
within the Council’s property review.

_ gives people time to adapt to physical 
changes, adjust their lifestyles, and 
experiment with new ways of using 
the city

_ enables greater fl exibility in the design 
process

_ allows for continuous review and 
assessment of progress

The projects within the Strategy will 
be contained in a detailed ‘Action Plan’, 
developed in accordance with the Council’s 
comprehensive project management systems 
and procedures. The ‘Action Plan’ will 
create a detailed programme to ensure the 
effective delivery of all Council projects as 
they impact on the public realm, and seek to 
ensure the co-ordination of actions across 
the city. It will cover a comprehensive range 
of issues including project development and 
management, design development, project 
delivery and management and maintenance, 
and will be subject to ongoing review.

The ‘Action Plan’ must be designed 
to be fl exible in order to respond to 
funding, investment and new development 
opportunities that may create the conditions 
for other projects to come forward ahead 
of schedule. These can be accommodated 
subject to the necessary transport and 
movement infrastructure being in place. 
 It is essential that capital 
projects are not undertaken without the 
necessary revenue funding in place to 
maintain them.

Funding
It is proposed that the Plan will be realised 
through a range of funding sources including:

_ fi nancial contributions arising from 
new developments

_ landowner investment/contributions
_ CIVITAS, Bath Package and future 

transport bids
_ Other funding bids such as Growth 

Points Funding
_ potential schemes such as Business 

Improvement Districts
_ access to capital resources as detailed 

within the Councils property review 

This Strategy proposes signifi cant 
levels of investment in high quality projects 
as appropriate for a World Heritage Site. 

As the experience of many cities 
across the world demonstrates, public sector 
investment in establishing a high quality 
public realm signifi cantly enhances a city’s 
ability to attract private sector investment 
and to generate further economic, cultural 
and community vitality and success. Money 
invested by the Council would also benefi t 
the long-term value and sustainability of 
the commercial estate, which continues 
to support a range of important Council 
services. 
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This Strategy can be used as a bidding 
document and as a contribution to the 
business case for continuing discussions 
with the Government and regional agencies. 
Funding will clearly be required to address 
signifi cant transportation issues, and 
the implementation of environmental 
enhancements to the city’s streets and 
spaces. 

The Strategy also represents a 
clear statement of intent for continued 
dialogue with private sector landowners and 
developers. 

Management and Organisational Structures
Given that the public realm is a complex 
entity with a vast array of competing 
demands and interests as well as a plethora 
of public and private rights, its governance 
is far from straightforward. The way in which 
it is managed and promoted will have a huge 
infl uence on the appeal and functionality 
of the city and the ability of this Strategy to 
create the desired conditions for public life. 

The proper care and management 
of the city’s physical public realm is of 
fundamental concern as it can have a 
profound impact on the user experience of 
the city. From how often streets are cleaned 
and to what degree, how rapidly repairs and 
maintenance works are undertaken and to 
what standard, to the organisation of events 
involving the closure of certain streets, 
requires a rigorous and coordinated approach 
to ensure Bath functions successfully as 
a place .

City management and governance 
arrangements in Bath need to be tailor made 
to ensure that ambitious and cross-cutting 
proposals are delivered effectively and to a 
consistently high standard. A sophisticated 
and comprehensive approach to Design 
Management is recommended that responds 
to this challenge, and seeks to ensure that all 
of the city’s design elements add to its unique 
composition and identity. Bath and North 
East Somerset Council working in partnership 
with the private, voluntary, and community 
sectors has a key role in leading delivery. 

The recent formation of Future Bath 
Plus, a partnership between the private and 
public sectors, and the appointment of a 
new City Centre Manager will add increased 
emphasis to the need to coordinate the 
delivery of city centre management, tourism 
and marketing, and cultural provision within 
the city. Future Bath Plus will have increasing 
infl uence over the future running of the city 
centre and, it is hoped, will support and 
further develop the ethos and proposals 
contained within this Public Realm and 
Movement Strategy.
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MANAGEMENT AND ORGANISATION 08/09 09/10 11/12 12/13 13/14

1.  As a priority, the Council and its partners should review 
their political, management and organisational structures 
to deliver the public realm and movement agenda, crafted 
to ensure that the right people and systems, appropriate 
skills, as well as fi nancial resources, are in place.

2.  Develop a Communications Strategy that engages the 
community in relation to the public realm strategy, 
programme and related initiatives, the refi nement of 
detailed proposals, their implementation, and the 
intended benefi ts

3.  Establishing high level Stakeholder Public Realm Review 
Panel, comprising representatives from all relevant sectors 
to review proposals from the inception of projects through 
to their implementation and future management.

4.  Establish a design management resource to ensure quality 
control and that the design philosophy of the Bath Pattern 
Book is embedded into all proposals.

5.  Defi ne a procurement strategy to achieve quality and 
best value across the range of proposed projects.

6.  Plan for enhanced maintenance and quality control of 
streetworks with enhanced budgetary provision to match 
an improved quality of public realm, and with more rigorous 
inspection to avoid poor quality reinstatement works

7.  Plan training programme to ensure adequate skills at all 
levels from inception, implementation and continued care.

8.  Establish research function to monitor impact of the 
implementation of the public realm and movement 
strategy on the health and wellbeing, vitality and 
economic success of the city centre.

9.  Review bye-laws and controls currently operating within 
city centre.
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PROJECT DELIVERY
STRATEGY AND DESIGN 
DEVELOPMENT

Print
documents

Intranet/
Extranet

Design
Management

VISION AND
 STRATEGIES

GUIDELINESRESOURCES

THE PATTERN
BOOK

THE PATTERN
BOOK DELIVERY

The Bath Pattern 
Book will be subject 
to on-going review 
where it will evolve 
and be modifi ed over 
time. For this reason, 
it is proposed that it 
should be primarily 
internet based, with 
selected use of print 
documents. 

This section recommends a suite of projects 
to be undertaken as part of the fi rst phase 
of achieving the Plan. These include projects 
related to strategy and design development, 
the delivery of a series of quick wins, changes 
to the city’s movement structure, as well as 
physical measures on the ground.

In addition to the recommended 
projects, and in response to political will 
and available resources, other projects that 
have been outlined in Part 3 of the Strategy 
could be implemented at an earlier stage. By 
necessity any projects selected will need to 
have acceptable transportation impacts.

Subsequent phases will be detailed 
following a review of progress on Phase One, 
and through updating the ‘Action Plan’.

This Strategy recommends the 
completion of related strategies and design 
guidelines that will enable the successful 
implementation of future projects and inform 
the treatment of the city’s public realm. This 
phase of work is essential to ensure that 
the quality of public realm interventions is 
appropriate to the quality of the city. 

Many outputs from the ‘Design 
Development’ work will be contained in 
the ‘Bath Public Realm Pattern Book’. This 
will become a key city management tool, 
informing and controlling the design quality 
of proposed projects contained within this 
Strategy. It will provide comprehensive 
design guidelines for the overall look and 
feel of the city, ensuring that it is ‘read 
as one’. It will contain design guidelines, 
specifi cations, information planning rules, 
material specifi cations, and maintenance 
and management requirements for the whole 
range of design issues related to the public 
realm.
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Vision & strategies

Information & data
 Information
 Mapping data: OS; GIS; royalty free
 Nomenclature
 Copy and text
 Aerial photography
Graphic
 Photography
 Illustration
 Mapping bases
 Line weight specifications
 Pictograms
 Font/s
 Mapping devices
 Colour set
 Textures and patterns
Streetscape
 Hard landscaping elements
 Soft landscaping elements
 Street furniture elements
  Amenity products
  Information and wayfinding products
  Transportation and highways
  Safety & security
  Services & utilities
 Lighting elements
 Public art

ManagementDesign resources Vision & strategies

Design management
 Design briefs
 Identity guidelines
 Design guidelines
 Templates
 Specifications & built drawings
 Rules
Project management
 Projects framework
 Projects programme
 Project procurement strategy
 Project briefs
 Reports
 Risk assessment
 Funding and review plan
 Project evaluation
Maintenance
 Cleaning & maintenance specifications
 Cleaning & maintenance schedules

Design resources ManagementManagementDesign resourcesVision & strategies

Vision for Bath and North East Somerset
 Future for Bath Vision
Strategies
 Public Realm & Movement Strategy
 Action Plan
  Project development
  Design development
  Project delivery
 Communication & Consultation Strategy
 The Bath Pattern Book
 Supporting strategies and documents
  Cultural Strategy
  Destination Strategy
Supporting studies
 Rebalance
  Capacity studies, modelling, network planning
  Parking action plan
  Coach parking and management
 Refashion
  Major spaces
  Connecting streets and minor spaces
  Riverscape
  Greenscape Strategy
  Streetscape elements
   Hard landscaping
   Soft landscaping
   Street furniture
   Lighting
   Public Art
 Reveal
  City Information System
  Graphic Identity
 Reanimate
  Animation & events
  Events Strategy
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STRATEGY AND DESIGN DEVELOPMENT 08/09 09/10 11/12 12/13 13/14

1.  Carry out an evaluation of the wayfi nding strategy through 
quantitative and qualitative research.

2.  Refi ne the network development and system architecture 
for an on-street wayfi nding system.

3.  Design the scope and concept design (for visual identity 
and information) to form the basis for development of 
a city brand and identity guidelines.

4.  Commission the development of a mapping strategy 
and scope.

5.  Create a project road map for the design development 
of the city information system projects.

6.  Commission and design bespoke street furniture and 
wayfi nding products.

7.  Identify paving pattern typologies for all streets and 
spaces within the city centre.

8.  Identify paving materials, and design and construction 
specifi cation for footways and carriageways.

9.  Defi ne scope, opportunities and protocol for ‘Dressing the 
City’ to support the use of fl ags, banners and decorations 
during festival periods.

10.  Defi ne cycling network to and through city centre, and 
establish protocol for the use of city centre streets and 
spaces for cyclists.

11.  Finalise Public Art Strategy for the city. 
(Arts Development Team) 

12.  Commission Events Strategy with other relevant 
B&NES service areas and Future Bath Plus.

13.  Commission Lighting Strategy for the city centre.

14.  Commission Tree and Woodland Strategy.

15.  Establish maintenance and management protocol for 
sustaining the public realm.

16.  Develop programme of cultural and community activities 
for streets and spaces within the city centre, involving 
temporary road closures, in conjunction with the B&NES 
Cultural Strategy, Future Bath Plus and Arts providers 
within the city.

17.  Instigate tree planting initiative in key city centre spaces, 
and main routes into the city centre.

18.  Commission a Design Concept for Parade Gardens, 
exploring the potential for a 21st Century Pleasure Garden, 
creating a key destination and a refashioned green heart 
for the city that connects to the riverside.
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Note: The Strategy and development work proposed above should closely link to other planned 
or already underway, including:
– Parking Strategy for Bath City Centre (including feasibility of relocating coach park?
– River Strategy



While the ‘Framework for Delivery’ and 
‘Strategy and Design Development’ works 
are under development, there are a range of 
short-term ‘quick win’ measures to improve 
the environment of the city centre that 
can be undertaken to improve the existing 
environment of the city centre that need to 
be actively explored. 

The following programme of quick wins 
is proposed for further discussion within 
the Council and with Future Bath Plus and 
its three advisory boards for city centre 
Management, Tourism and Marketing 
and Culture.

PROJECT DELIVERY
QUICK WINS

QUICK WINS

1.  Instigate a de-clutter initiative, rationalising superfl uous 
signage and street signage within the city centre.

2.  Improve the quality and quantity of public toilets within 
the city centre.

3.  Improve the levels of cleansing within the city centre, 
with the recommendation that a ‘deep clean’ initiative 
is instigated for certain city centre streets.

4.  Enhance the co-ordination and management of rubbish 
collection within the city centre.

5.  Enhanced maintenance regime for the city centre.

6.  Develop programme of cultural and community activities 
for streets and spaces, involving temporary road closures, 
in conjunction with the B&NES Cultural Strategy, Future 
Bath Plus and Arts providers within the city.

7.   Improve provision of cycle parking within the city centre.
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PROPOSED MAJOR 
PROJECTS – 
PHASE ONE (2008–2013)

The capital projects recommended in the 
fi rst phase will see the transformation 
of key areas of the city centre, building 
towards the lattice of interconnected streets 
and spaces. Some of these projects are 
already planned or at an advanced stage in 
receiving funding whilst others are subject 
to adequate resources being identifi ed to 
enable implementation. This phase has been 
designed to achieve a radically enhanced 
canvas for public life by maximising the 
benefi ts of public realm investment, whilst 
at the same time minimising the critical 
dependencies and impacts on traffi c fl ow 
in the city centre. It is also intended to 
build support for the implementation of 
future phases. It is crucial that this phase 
has enough fl exibility to be responsive to 
regeneration and development opportunities, 
as and when they emerge.

In relation to access and movement, 
the strategy endorses the implementation of a 
number of capital projects and initiatives that 
either already have funding or which are at an 
advanced stage in receiving it. These include:

Greater Bristol Bus Network (GBBN)
This will upgrade strategic bus routes into 
Bristol and Bath from surrounding areas by 
2012, and in relation to Bath, the X39, 173, 
178 and 184 bus routes will be upgraded to 
showcase status.

Bath Package 
This will improve alternatives to the car by 
providing a modern, integrated and easy-to 
use public transport system. It will achieve the 
following.

_ Implement a Park and Ride site to the 
east of the city and expand existing 

Park and Ride sites (Odd Down, 
Newbridge and Lansdown).

_ Introduce a bus rapid transit system 
that links Newbridge and the new 
Park and Ride site to the east of 
the city.

_ Upgrade the quality of the 10 most 
signifi cant bus routes through the city 
to ‘showcase’ status, including ‘real 
time’ information systems.

_ Develop a Real Time Information 
technology for public transport.

_ Introduce a Variable Message System 
(VMS) providing advanced information 
to drivers about the availability of car 
parking spaces in the city.

_ Implement a series of traffi c 
management measures, limiting and 
controlling car and delivery vehicle 
access to a number of city centre 
streets during set hours.

CIVITAS
This current bid to the EU will achieve 
the following.

_ Achieve the initial stages towards the 
implemention of a freight transhipment 
depot outside of the city to manage 
deliveries into it.

_ Introduce clean fuel technology for 
public transport.

_ Research the feasibility of a collective 
transit system for the city.

_ Research demand management and the 
development of sophisticated traffi c 
modelling resource for the city.

_ Extend the use of electric bicycles in 
the city.
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_ Introduce a bike hire system for the 
city, including at Park and Ride sites.

_ Expand the City Car Club.
_ Implement the initial stage of a 

wayfi nding system for the city.

All of these projects are key to 
unlocking the canvas for public life that is the 
purpose of this strategy. 

Streets and Spaces 
In relation to streets and spaces, Phase One 
focuses on a programme that addresses the 
physical fabric of the central shopping spine 
from the new SouthGate development up to 
Milsom Street and the key east-west routes 
of Cheap Street and Westgate Street. It also 
includes the proposed works to High Street 
and Orange Grove which are earmarked 
for a £1million funding contribution for 
public realm enhancement through the 
Bath Package programme and seeks to 
connect to the emerging development plans 
for Sawclose. This Phase will achieve the 
following.

_ A consistency throughout the main 
retailing thoroughfare, building on the 
public realm to be provided in the new 
SouthGate development.

_ Enhance the quality of pedestrian 
movement and experience off the 
central shopping spine as the fi rst 
stage in creating improved retail 
circuits.

_ Connect the central shopping spine 
with the High Street and the area to the 
west including Sawclose, Kingsmead 
Square, and the forthcoming Western 
Riverside and Bath Quays regeneration 
areas.

_ Work towards achieving the sequencing 
of spaces referred to in ‘A rebalanced 
movement and spatial structure’ on 
page 65.

_ Showcase the new range of bespoke 
street furniture, wayfi nding and 
information products. 

It also proposes the creation of a new 
public space at St James’s Rampire, providing 
an arrival and welcoming point for those 
travelling on the new Bath Rapid Transit, as 
well as incorporating wayfi nding information 
and cycle hire. 

These projects, with the exception of 
the Bath Package funding related to High 
Street and Orange Grove require signifi cant 
capital funding in order to be implemented.

The third element of the capital 
programme relates to commissioning 
the design and implementation of a new 
wayfi nding system for the city which will 
reveal the city to all users, enhancing their 
experience and enjoyment of the city, and 
improve understanding and usability of the 
public transport system. The initial stages 
of this system will be implemented as part 
of the CIVITAS proposals, with subsequent 
stages to be funded from external sources.

The success of this fi rst phase is 
dependent on the initiation of events that 
complement the proposals, and which 
reinforce the use of spaces for public life. 
These will include cultural events such as 
public art, festivals, and street markets, and 
it is anticipated that these will be generated 
through the current work being undertaken on 
the Cultural Strategy.

There may also be opportunities to 
work with Landowners and developers to 
explore the potential to add other routes 
and spaces to the initial phases of physical 
transformation of the public realm, eg. 
High Street to Milsom Place/Bond Street, 
Beau Street and Bilbury Lane. If these can 
be progressed within the movement structure 
provided by the Bath Package they should 
be actively explored.

Subsequent phases
The programming of the subsequent phases 
of the Public Realm and Movement Strategy 
will be detailed as phase one progresses 
and will be subject to the identifi cation 
of adequate resources and the careful 
assessment of traffi c impacts.. 
 Proposals will be contained in an 
updated version of the ‘Action Plan’.
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1   Burton Street/
Old Bond Street

2   Union Street

3   High Street

4   Westgate Street

5   Small Street

6   Southgate

7   Dorchester Street
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4
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6

7



PROPOSED MAJOR PROJECTS – GBBN 08/09 09/10 11/12 12/13 13/14

1.  Implement GBBN on strategic bus routes coming 
into the city.

PROPOSED MAJOR PROJECTS – BATH PACKAGE 08/09 09/10 11/12 12/13 13/14

1.  Expand existing Park & Ride sites at Newbridge, 
Lansdown and Odd Down.

2.  Implementation of a Park & Ride site to the east of the city.

3.  Introduction of a bus rapid transit system that links 
Newbridge and Mill Lane Park and Ride site.

4.  Implement a series of traffi c management measures, 
limiting and controlling car and delivery vehicle access 
to a number of city centre streets during set hours.

5.  Development of Real Time Information technology for 
public transport.

6.  Upgrade the quality of the 10 most signifi cant bus routes 
through the city to ‘showcase’ status, including ‘real time’ 
information systems.

7.  Introduce a Variable Message System (VMS) providing 
advanced information to drivers about the availability 
of car parking spaces in the city.

PROPOSED MAJOR PROJECTS – CIVITAS 08/09 09/10 11/12 12/13 13/14

1.  Expansion of the use of electric bicycles in the city.

2.  Introduce bike hire system for the city.

3.  Expansion of the City Car Club with the introduction 
of six new hybrid cars.

4.  The initial stages towards the implementation of 
a freight transhipment depot outside of the city.

5.  Research into the feasibility of a collective transit 
system for the city.

6.  Research into demand management and development 
of sophisticated traffi c modelling resource for the city.

7.  Introduction of clean fuel technology to selected
public transport routes.
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PROPOSED MAJOR PROJECTS – STREETS AND SPACES 08/09 09/10 11/12 12/13 13/14

1.  Environmental enhancements to Stall Street and 
Union Street, connecting SouthGate to Milsom Street.

2.  Environmental enhancements to Westgate Street 
and Cheap Street.

3.  Environmental enhancements to the High Street 
and Orange Grove.

4.  Design and install new bespoke street furniture 
throughout these areas, including Milsom Street.

5.  New public space at St James’s Rampire, providing arrival 
and welcoming point for the new BRT, incorporating 
wayfi nding information, and possibly cycle hire and 
encompassing enhancements to connecting routes to 
Stall Street. Restrictions on traffi c using Westgate 
Buildings will complement this, but will be subject to 
testing traffi c impacts.

PROPOSED MAJOR PROJECTS – REVEALING THE CITY 08/09 09/10 11/12 12/13 13/14

1.  Develop and extend the existing Visit Bath website that 
manages a visitors ‘fi rst point of touch’ experience of Bath 
and/or create a new website to provide information content 
that is tailored to user requirements and an enhanced 
experience in terms of guiding, journey planning, attraction 
and destination fi nding.

2.  Develop a free printed visitor map for pedestrians which 
can be distributed through main points of arrival, transport 
interchanges, tourist information centres, attractions, 
destinations, accommodation providers, universities and 
other third parties. 

3.  Develop a range of themed maps and guides to connect 
attractions, destinations and points of interest.

4.  Develop a digital information strategy for the provision of 
information services to static digital information points and 
dynamic hand held mobile devices.

5.  Develop information signs at key points of arrival including 
Bath Spa station, Park & Ride sites, bus station, coach 
parks, primary car parks and Bristol International Airport 
to provide welcoming visitor information and point of 
orientation for navigation and onward journey planning.

6.  Develop pedestrian information signs to be located at key 
decision making points in the city centre.

7.  Develop a range of information directories to provide vistors 
with detailed information about their immediate area.

8.  Develop a range of interpretation products such as 
historical plaques, interpretation signs, city vista displays 
and public art interpretation, to provide information about 
Bath to enhance a vistors experience through engaging, 
revealing, understanding, discovering and learning. 
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LOCAL PLAN POLICIES

Implementation
IMP.1 Planning Obligations

Design
D.2   General Design and public 

realm considerations
D.4  Townscape considerations

Shopping
S.7   Siting of Tables and Chairs 

outside A3 or A4 uses in Bath 
City centre

Natural Environment
NE.4    Trees & Woodland 

Conservation

Built & Historic Environment
BH.1    Impact of development 

on WHS
BH.2    Listed buildings and their 

settings
BH.6    Development within or 

affecting Conservation areas
BH.8   Improvement work in 

Conservation Areas
BH.11  Scheduled Ancient 

Monuments and other sites 
of national importance

BH.9    Parks and Gardens of 
Special historic Interest

BH.15  Visually Important 
Open Spaces

BH.17 Advertisement consent
BH.18  Advertisement hoardings, 

panels and posters
BH.22 External Lighting

Access
T.1 Overarching access policy
T.3  Promotion of walking and 

use of public transport
T.5  Cycling Strategy: 

improved facilities
T.6   Cycling Strategy: 

cycle parking
T.7  Cycling Strategy: strategic 

cycling network
T.8   Bus strategy: facilities 

and traffi c management 
to improve effi ciency and 
reliability of bus operations

T.11 Rapid Transit
T.12 Public transport interchange
T.13   Traffi c management 

proposals for City and 
Town Centres

T.16   Development of Transport 
Infrastructure

T.18  Public off-street car parking 
in Bath City Centre

T.19  On-street parking in and 
close to central Bath

T.20  Loss and provision 
of off-street parking 
and servicing

T.24  General Development 
control and access policy

T.26  On-site parking and servicing 
provision
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